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EXECUTIVE SUMMARY 
Apple Inc. designs, manufactures, and markets smartphones, personal        
computers, tablets, wearables, and accessories worldwide. It also sells         
various related services. The company offers iPhone, a line of          
smartphones; Mac, a line of personal computers; iPad, a line of           
multi-purpose tablets; and wearables, home, and accessories       
comprising AirPods, Apple TV, Apple Watch, Beats products, HomePod, iPod touch, and other             
Apple-branded and third-party accessories. It also provides AppleCare support services; cloud           
services store services; and operates various platforms, including the App Store, that allow             
customers to discover and download applications and digital content, such as books, music, video,              
games, and podcasts. In addition, the company offers various services, such as Apple Arcade, a               
game subscription service; Apple Music, which offers users a curated listening experience with             
on-demand radio stations; Apple News+, a subscription news and magazine service; Apple TV+,             
which offers exclusive original content; Apple Card, a co-branded credit card; and Apple Pay, a               
cashless payment service, as well as licenses its intellectual property. The company serves             
consumers, and small and mid-sized businesses; and the education, enterprise, and government            
markets. It sells and delivers third-party applications for its products through the App Store. Apple               
Inc. was founded in 1977 and is headquartered in Cupertino, California. 

COMPANY HIGHLIGHTS 
Apple is continuing its transformation into a services provider with a strong tailwind coming from the massive install base                   
and current market penetration. We hope this trend continues into the return of capital figures and we see an increase in                     
both dividend payments and buybacks. There is plenty of room for both on the balance sheet. The introduction of the                    
AppleTV and the spending on content will be something we keep an eye on. This content generation segment has a high                     
ceiling and high cost historically, but we like the knock-on effects Apple TV has on other product segments. The entire                    
ecosystem is becoming more and more clear and the value is unfolding with each buy, download, buy cycle. 
● InSight wants to see a sales increase of 12% to 14% in FY21 and 4.5% in FY22.  
● The recent quarter of iPhone sales was likely slowed by customers waiting for 5G rollouts. 
● China Sales were down 29% in the recent quarter, but are likely stored in pent up demand and will smooth out in                      

the quarter to come.  
● It was good to see the growth in iPads and Macs (46% and 29% respectively) . It is likely both segments benefited                      

from the work from home trend, but we currently discount the long term sustainability of that growth. We also see                    
greater penetration for wearables (up 21% in Sep-Q), driven by Apple Watch and AirPods demand. 

● Services growth is still the future of this company's valuation. The install base is the leading indicator and new                   
paid subscriptions are on pace for 600M by the end of 2021. Data storage, app, and content services are a high                     
margin and high growth area for Apple. 
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SECTOR OVERVIEW 
Apple is the standard bearer of the Technology Hardware, Storage & Peripherals subsector. The largest participant by                 
market cap and a bellwether in the space. The Technology Hardware sector is up 27% YTD thanks in large part to AAPLs                      
market cap expansion. Given AAPL’s market cap, ownership is duplicative to most Large Cap and Technology exposures.  

IMPACT INSIGHT (ESG)  

-A Rating (Aware, Proactive, Problem Solver) 
Environmentally Apple Products are on par with other industry peers, semiconductor and battery construction requires               
the sourcing of REMs and lithium which require open pit, large scale mining operation. In response, Apple has been                   
involved in 40 different environmental reparation and sustainable health initiatives and has made several commitments               
globallby to lower its environmental risk. Since 2019 Apple has been on a 3-year plan to lower it’s total carbon footprint.                     
With the end goal of having 100% of its facilities powered by renewable energy. It has been largely successful seeing                    
66% of its facilities achieving that mark. 
 
Socially - there have been few companies more socially responsible and aware then Apple. Managing both a content                  
space, and the app provider Apple is square at the crossroads of managing both client privacy, and free speech. Apple                    
has had several legal battles where they were the stalwart for protecting device privacy and willing to uphold the standard                    
on the forums and applications it allows in the space. As recently as 2021 it has removed Parler from the app store in                       
response to the community's violation of Apples policies on usage. There are several employee groups and boards that                  
foster and facilitate inclusion. Apple earns high marks in its social awareness.  
 
Governance - Apple has a defined policies regarding governance and transparency, it has several interal review boards                 
to monitor internal complains, sexual harassment, fraud, bribary, and international labor exposures. The largest              
Governance risk in the supply chain. Several of the Asian suppliers to Apple have had questionable labor practices. Apple                   
is currently working to diversify and internalize some of those vendors.  
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